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A) Nature of the applicant’s business; products and/or 
services, company size, locations(s), and whether it is publicly or 
privately owned
ITC Hotel Ltd. is one of the most dynamic hospitality chains. The 
companies focus is on consolidating its position in the hospitality 
business and to increase its presence in major cities with a 
definitive growth strategy based on upcoming quality and services. 
Sensitive to the fast changing global environment and business 
scenario, the group already has its own systems and standards, 
which is contemporary nationally and internationally thereby 
offering the best of Indian Hospitality.
Welcomenviron is a program which defines ITC Hotels 
commitment to the environment .The need for maintaining an 
ecological balance and working towards the goal as a concerned 
citizen is a high priority at ITC Hotels Ltd. each hotels thus 
operates in harmony with nature and maintains a continuous 
balance with the ecosystem.” Reduce, Reuse and Recycle” is the 
environmental message sent out by every ITC Hotel .The group 
hopes that the hospitality industry, the single largest employer 
with a host of opinion-makers world wide, will use and advocate 
the ITC Hotels campaign of “Off Giving Back As Much As It Takes 
From The Environment” to reach all corners of the world.
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Basic Description of the Company
ITC hotels own manage and operate properties under 
following distinctive brands:
ITC Hotels, is the brand name for a range of super deluxe 
luxury hotels in metro locations; WelcomHotels, is the 
brand name for five star hotels in business and leisure 
locations; WelcomHeritage includes palaces, forts and 
have lies while the Fortune Hotels brand define 
accommodation in the mid level full service segment.
Environmentally Sensitive Target in Neighbourhood
ITC Grand Central Sheraton is a contemporary business 
hotel with modern and up to date facilities. The hotel is 
located close to the international and domestic airport 
and the business districts of Bandra Kurla complex, 
Seepz and the industrial areas in North Mumbai
The Hotel is located 22 kms. from Sahar International 
Airport, 15 Kms. from the Domestic Airport, 3 kms from 
Dadar railway station and 7 kms from CST, Mumbai.
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Accommodation
The 29 storey hotel comprises of 242 
elegantly appointed, spacious guest rooms 
including Executive Club room, Sheraton 
Tower, ITC One , Presidential suite & 
Queen suite – an expression of local 
culture in modern times with an emphasis 
on sensitivity, comfort and efficiency.
Offering a choice of three exclusive room 
categories ranging from the Executive 
Club, Sheraton Towers and the ITC One, 
the country’s finest residence.
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Executive Club
A unique concept in accommodation, pioneering a tradition in corporate hospitality and setting a premium on discreet efficiency and 
business related services for the discerning business traveler.
Sheraton Towers
Is a place where the guest can experience the finest in hospitality and personalized services in an atmosphere of gracious elegance?
ITC One
The country’s finest accommodation offering a new dimension in corporate hospitality, reinforcing the concept of ‘Power of Space’.

Category No. of rooms Floors Total Area
(sq.f t.)

Executive Club 164 10th till 20th floor , 26th

& 27th floor
310

Sheraton Towers 59 21st-25th , 28th & 29th 330

ITC One 17 22nd, 23rd, 27th, 28th & 
29th

540

Queen Suite 1 29th floor 1200

Presidential Suite 1 29th floor 1800

ITC and ITC Hotels are leaders in the industry with regard to Environment, Health, Safety, and Security to the customers. ITC Hotel
Grand Central Sheraton and Towers has been the venue for innumerable conferences and a meeting place for the captains of industry
and Head of States from all over the world.
B) Major Markets
The Hotel has association with Star Wood Corporation under the brand name Sheraton. Hotel is catering to international and domestic
market.
C) Profile of Employee Base
The hotel has more than 400 staff members who are trained in their respective areas and in environment, health and safety aspects.
Each employee is qualified in his or her own job trades and in addition to this, we have ongoing training program to improve their job
skills. The hotel also conduct refresher training to cover all employees annually on Environment, Health and Safety.
D) Major equipments; facilities, and technologies used
All equipments are purchased after they meet Environment, Health and Safety aspect. Their impact is analyzed, based on energy
consumption, noise reduction, operational safety, reduction in environment impact etc.
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SELF-APPRAISAL REPORT
ÅYearly Environment Report Submission 26-09-2006 
ÅThe Unit is certified ISO: 14001: 2004 in  Nov. 2006
ÅInternal Audit is carried out by Corporate EHS Audit Team every 
year .
ÅThe Unit has 300 Kl per day capacity Effluent Treatment Plant 
and the treated water is used for cooling tower and flushing.
ÅThe Unit has facilitated water harvesting.
ÅThe unit has the waste management system in place.
ÅThe three R’s of Environment are practiced.
ÅIndoor Environment.
ÅThe garbage room temperature maintained at 4 – 6 degree 
Celsius.
Å30% of our rooms are reserved for non-smokers.
ÅNoise control: The DG room, plant room and pump room are 
provided with acoustic.  
ÅGuest room window seal is provided to achieve 35 dB.
ÅAll the vehicles use only unleaded fuel.
ÅCNG is used for firing boilers.
Å“World Environment Day “Celebrations are extended to Guests, 
Employees, General public, Local community and municipal 
Authorities.
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ÅThe Unit has replaced non-biodegradable products with 
biodegradable alternative throughout the hotel.
ÅOur unit is well recognized by our customers and society as an 
Environment conscious hotel, progressively achieving the 
international standards in E.H.S
ÅEnvironmental Management System (ISO-14001).
ÅThe unit is totally CFC free.
Å1.5 acres of land is developed as a green patch.
ÅVisited the factories/ workshops of the vendors of the unit and 
assisted them in improving their environmental standards.
ÅConducted Workshops for our suppliers/ vendors at the hotel on 
the importance of Environmental initiatives.
ÅConducted Environmental appreciation programmes for several 
schoolchildren in Mumbai.
ÅThe Unit place 'eco tool kits' in a prominent location at banquet 
halls. This eco tool kits provides information on various 
environmental issues like, RWH, etc.
ÅReduction in use of packaging materials.
ÅUse of recyclable packaging materials and improve cycle of 
reuse.
ÅBy segregation for recycling as far as possible, and 
ÅTechniques of safe disposal of waste material.
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Responsibility towards society.
ÅITC Grand Central along with Haffkins carried out 
Sapling of Plant in the Haffkins Institute yard by the 
residents World Environment Day observed on 5th 
June 2006.
ÅITC Grand Central along with the In House guests 
carried out Sapling of plant in Main Porch Nursery 
area of the Hotel during the World Environment Day 
observed on 5th June 2005.
ÅUnit had organized World Water Day Awareness 
program for School Children’s of nearby school i.e.  
Shirodkar School
ÅUnit had organized Self Defensive Driving Program for 
the staff and managers in association with Mumbai 
Traffic Controller
ÅUnit had organized LPG safety program for Staff, 
Manager and their family in association with BPCL.
ÅUnit had organized First High rised Fire Mock Drill in 
association with Mumbai Fire Brigade.
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Å Reduction in the consumption of Water, Power (electricity/coal 
etc.). Raw material.
Å Usage of bi-volume cisterns in guest rooms of 3 and 9 liters 
resulting in tremendous savings of    water.
Å SAFF type ETP which is totally biological has resulted in the 
usage of recycled water for Cooling Tower makeup, flushing, 
horticulture purposes. 
Å 60% of all lamps used are CFL in nature.
Å Dual control thermostat for occupied and unoccupied mode 
triggered by key cards in guest rooms hence saves energy.
Å All AHU’s in the hotel have occupied and unoccupied set point, 
which is triggered by the timing schedule, set in BMS. This results 
in optimum energy consumption.
Å The raw material used in the construction of the building is 
70% siporex bricks.
Å Improvement in housekeeping to make it environment friendly.
ÅTraining provided to create awareness on maximum use of 
day light while cleaning the rooms.
ÅEnergy conservation tips given to staff in daily briefings.
ÅVarious competitions held on periodic basis to stress 
importance of Energy conservation.
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ARCHITECTS / CONSULTANTS

PRINCIPAL ARCHITECT : ARCHITECT HAFEEZ CONTRACTOR  -
MUMBAI

STRUCTURAL ENGINEER : M/S STERLING ENGINEERING 
CONSULTANCY P.  LTD. – MUMBAI

PEER REVIEW (STRUCTURAL) : CBM ENGINEERING  - USA

MEP : SPECTRAL SERVICES CONSULTANCY PVT. 
LTD. – DELHI

INTERIOR DESIGNER : CHHADHA SIEMBIEDA & ASSOCIATES 
LTD. – HONG KONG

LOCAL INTERIOR DESIGNER : INNOVATIONS – DELHI

LANDSCAPING : PL DESIGN COMPANY – THAILAND
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SPECIAL FEATURES

ü HEIGHT OF BUILDING - 127 M ABOVE 
GROUND

ü TALLEST HOTEL IN INDIA
OBEROI TOWERS ð 117 M

ü BRICK FAÇADE

ü ZONE – 4 STRUCTURAL DESIGN

ü ELEVATOR SPEED - 4 M / SEC

ü SECURITY MONITORING FOR BASEMENT CAR PARKS

ü POINT OF VIEW - PANAROMIC VIEW OF CITY
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PRODUCT PROFILE

ü ACCOMMODATION

Á EXECUTIVE CLUB                                       (310 SFT) 164 KEYS

Á SHERATON TOWERS (330 SFT) 59 KEYS

Á ITC ONE ROOMS        (540 SFT) 17 KEYS

Á QUEEN SUITE (1200 SFT)    1 KEY

Á PRESIDENTIAL SUITE (1800 SFT) 1 KEY

TOTAL 242 KEYS
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PRODUCT PROFILE

ü PUBLIC AREAS

Á RECEPTION LOBBY - 2300 SFT

Á LOBBY LOUNGE      - 1740 SFT

Á HORNBY’S PAVILION                - 3228 SFT

Á SPECIALITY RESTAURANT      - 7155 SFT

Á BANQUETS / PRE-FUNCTION    - 6725 SFT

Á CONFERENCE ROOMS              - 2325 SFT

Á WELLNESS CENTRE - 3685 SFT

Á POINT OF VIEW         - 2950 SFT
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STEP IN
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A GRAND ENTRANCE

Celebration Zone. Sky Zone.
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A GRAND ENTRANCE

The Lobby




